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Resumen

La distribucion comercial experimenta un proceso de concentracion de la
oferta que ha originado una estructura dual del sector minorista y pone al
comercio tradicional ante la necesidad de adecuar sus formas de gestion,
teniendo en cuenta que, en general, suelen tener problemas de adminis-
tracion, falta de conocimientos profesionales y baja competitividad.

Atal efecto se ha realizado una investigacion para diagnosticar las necesidades
de formacion del comercio minorista tradicional de la ciudad de Santa Fe, en
vistas de disefiar una oferta formativa concreta que permita tender a su profesio-
nalizacion y mejorar la competitividad de los comercios minoristas tradicionales.

Abstract

Commercial distribution undergoes a process of concentration of
supply has led to a dual structure of the retail sector and the traditional
trade places with the need to adapt their management methods, taking
into account that, in general, tend to have management problems, lack
of professional knowledge and low competitiveness.

To this end it has conducted an investigation to diagnose training
needs of traditional retail trade in the city of Santa Fe, in view of
designing a specific training offered that allows traditional retailers
tend to their professionalization and improve their competitiveness.
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